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PROGRAM SPECIFIC OUTCOMES

Students will develop progressive values and understand the role of accounting in
society and business.

Studénts will acquire relevant financial accounting skills, applying both quantitative
and qualitative knowledge to their future business careers.

Learners will gain systematic skills in various disciplines, including commerce,

business, accounting, economics, finance, auditing, and marketing.

Learners will understand the features and roles of businessmen, entrepreneurs,
managers, and consultants, enabling them to process knowledge, develop soft skills,
and apply them in critical decision-making situations.

Learners will demonstrate proficiency and be prepared to engage in competitive
exams like CA (Chartered Accouhtant), CS (Company Secretary), ICWA (Cost and

Works Accountant), and other related courses.

Learners will develop skills such as effective communication, decision-making, and
problem-solving for day-to-day business affairs.
Learners will be equipped to pursue higher education and advanced research in

commerce and finance.
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PROGRAM OUTCOME OF B COM DEGREE

> Upon completion of B Com degree program, the students will be able to understand

the concepts, principles and practices involved in undertaking business ventures.

> The students will be able to develop financial, cost, auditing, entrepreneurial,
marketing and managerial skills.

> The student will gain knowledge in the fundamentals of commerce and a deep (
understanding of all the courses undertaken. 35

> The students will be equipped to join the industry or set up own entities. Pursue further |

professional and other courses.

> The students will be equipped with the knowledge of concepts, methods and |
techniques of management accounting. » j

>

The students will understand required mathematical, analytical and statistical tools for

financial and accounting analysis.

> The students will develop the understanding of various commerce functions such as f

finance accounting, human resource management, marketing, financial analysis, i

project evaluation, cost accounting taxation etc.
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Gujarat University
B.Com (Economics)
Revised Syllabus with effect from the Academic Year 2022-23
As per Choice Based Credit System

Scmester Course Code Paper Name
1 101 (Core) | Microcconomics - |
2 102 (Core) | Microcconomics - 2
3 103 (Core) | Macroeconomics
4 104 (Core) | International Trade
D 105 (Core) Indian Economy - 1
6 106 (Core) | Indian Economy - 2

ECONOMICS
SEMESTER: 1
101 MICROECONOMICS - 1.

‘Objective
This paper has the focus on economic behavior of an individual and the firm, which is governed
by the principles of demand, consumer surplus and consumer behavior under various market
situations.

Outcome

On successful completion of the course the students will able to understand consumer behaviour,
understand consumer equilibrium in case of single commodity and multiple commodities, price
and output determination under various types of markets.

Unit- 1: Introduction

Definitions — Adam Smith, Marshall, Robbins, Samuelson, Jacob Viner ; Microeconomics and
Macroeconomics — Meaning; Utility — Meaning, Characteristics, Law of Diminishing Marginal
Utility; Indifference Curve — Characteristics ; Budget Line — Concept.

Unit- 2: Demand and Supply Analysis »

Law of Demand with the help of Utility Analysis ; Law of Supply — Meaning — Factors affecting
supply ; Price determination in terms of demand and supply ; Change in Demand — Expansion,
Contraction and Shift.

Unit- 3: Elasticity of Demand

Elasticity of demand — Meaning, Types ;

Price elasticity — Income elasticity — Cross elasticity — Advertlsmg, elasticity ; Price elasticity of
demand — Meaning, Types, Factors, Methods, Importance ; Income elasticity of demand —
Meaning, Types, Factors ; Cross elasticity of demand - Menning. Types ; Advertising elasticity
of demand — Meaning.

Unit- 4: Cost, Revenue and Production

Short run and Long run cost curves — Fixed cost — Variable cost — Total cost — Average fixed cost
— Average variable cost — Average cost — Marginal cost ; Relationship between Average cost
and Marginal cost ; Revenue — Basic concepts ; Production — Meaning, Characteristics,
Production Function ; Law of Variable Production — Returns to scale,



Reference Books
1. K.K.Dewett and Varma: Elements of Economic Theory

_H. L. Ahuja: Advanced Economic Theory
Varshney and Maheshwari: Managerial Economics
. D. N. Dwivedi: Managerial Economics

.M .L. Seth: Micro Economic
6. H. Craig Peterson and W. Cris Lewis: Managerial Economics
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ECONOMICS
SEMESTER: 2
102 MICROECONOMICS - 2

Objective o
or of an individual and the firm, which is governed

This paper has the focus on economic behavi )
by the principles of demand, consumer surplus and consumer behavior under various market

situations.

;Outcome.
On successful completion of the course the students will able to understand  producer’s
nation under various types of

equilibrium in the short run and long run, price and output determi
markets i.e. perfect, monopoly, monopolistic and oligopoly,  know about the theory of
distribution like its meaning, types and factors determining it and understand the producer’s

equilibrium in the short run and long run.

Unit- 1: Perfect Competition
Meaning, Characteristics, AR and MR in a perfectly competitive market

conditions — Firm and Industry — Short run and Long run.

Equilibrium

Unit- 2: Monopoly
Meaning, Characteristics, AR and MR in Mo
run ; Price Discrimination — Meaning, Ty

Concept.

nopoly ; Price Determination — Short run and Long
pe, Possibility and Profitability ; Monopsony —

Unit- 3: Imperfect Competition
Monopolistic Competition — Meaning,
Price Determination — Short run and Long run ;

Characteristics.

Features, AR and MR in monopolistic competition 3
Oligopoly and Duopoly — Meaning,

Unit- 4: Theory of Distribution
Marginal Productivity Theory of Distribution ;
Concept ; Profit — Risk, Uncertainty, Innovation.

Rent — Classical and Modern, Quasi Rent —

Reference Books
1. K.K.Dewett and Varma: Elements of Economic Theory

2. H. L. Ahuja: Advanced Economic Theory
3. Varshney and Maheshwari: Managerial Economics
4. D. N. Dwivedi: Managerial Economics

5. M .L. Seth: Micro Economic
6. H. Craig Peterson and W. Cris Lewis: Managerial Economics




ECONOMICS
SEMESTER: 3
103 MACROECONOMICS

Objective.

Macroeconomics or aggregative economic analysis establishes the functional relationship
between the large aggregates. The understanding of macroeconomic theoretical structure is
considered essential for the proper comprehension of the different issues and policies.

QOutcome
Macro Economic Analysis equips the students to understand economic facts and latest theoretical

developments for empirical analysis

Unit- 1: Money and National Income
Money — Meaning, Functions, Components of Money Supply ; Quantity Theory of Money —
Fisher, Cambridge version ; National Income — Meaning, Concepts, Methods of measuring NI

with its limitations.

Unit- 2: Classical Economics
Say’s Law of Markets, Pigou’s Wage Cut Theory, Wage Flexibility, Criticism by Keynes

Unit- 3: Consumption and Investment

Keynesian Economics — Consumption — Meaning, Consumption Function ; Basic concepts —
MPC, MPS, APC and APS ; Keynes’ Psychological Law, Factors affecting consumption ;
[nvestment — Meaning, Investment Function — Marginal Efficiency of Capital ; Investment

Multiplier — Leakages.

Unit- 4: Inflation ,
Inflation — Meaning, Types, Causes of Inflation, Measures to contain inflation Effects of

Inflation ; Deflation — Meaning — Difference between Inflation and Deflation ; Inflationary
Gap — Meaning.

Reference Books

1. Shapiro Edward: Macroeconomic Analysis

2. Dwivedi D N Macroeconomics: Theory and Policy Mc graw Hill Edition
3. G S Gupta: Macro economics Theory and application

4. H L Ahuja: Modern Economics

5. Taxman’s: Macro Economics

6. Mankiw Gregory: Macro Economics

ECONOMICS
SEMESTER: 4
104 INTERNATIONAL TRADE

Objective _
This course is designed to impart thorough understanding about the broad principles and theories,
which tend to govern the flow of trade in goods, services and capital at the global level.



Outcome
The study of international economics will prepare the students to demonstrate knowledge and

understanding of various players in the global markets and also the intricacies of international
trade.

Unit- 1: International Trade Theorics
International Trade — Meaning — Factors — Merits — Demerits ; Theories — Absolute Cost
Advantage Theory — Comparative Cost Advantage ; Theory — Factor Endowment Theory

Unit- 2: Terms of Trade
Terms of Trade — Meaning — Factors — Types ; Theory of Reciprocal Demand ; Offer Curves

Unit- 3: Trade Policy and Exchange Rates )
Free trade and Protection — Arguments in favour and against ; Exchange Rate — Meaning —

Determination of Exchange Rate ; Gold Parity, Purchasing Power Parity, Modern Theory ;
Flexible Exchange Rate — Meaning — Case for and against.

Unit- 4: International Institutions -
IMF, World Bank, WTO, GATT, ADB

Reference Books ‘
1. D. M. Mithani: Introduction to International Economics
2. H. G. Mannur: International Economics '

3. Francis Cherunilam: International Economics
4. M. C. Vaish and Sudaman Singh: International Economics
5. D.N. Dwivedi : International Economics
6. M.L. Jhingan : International Economics
ECONOMICS
SEMESTER: 5
105 INDIAN ECONOMY -1
Objective

The paper aims at learning various challenges confronting the Indian economy with special
reference to developmental challenges.

Outcome
Students will understand the sectoral issues of the Indian economy. Systematic teaching and

discussion will prompt the students to visualize the various situations concerning the
development challenges of the Indian economy.

Unit- 1: Introduction to Indian Economy
Characteristics, Strategy of Economic Planning — Achievements and Limitations ; Indicators of

Economic Growth and Economic Development.

Unit- 2: Economic Reforms in India
Liberalisation — Privatisation — Globalisation — Meaning, Need, Evaluation ; New Industrial

Policy- 1991 ; Disinvestment — Meaning, Evaluation ; Start-Up Policies.

Unit- 3: Agriculture and Cooperation _ .
Agriculture — Role, Issues, New Agriculture Policy ; Cooperation — Meaning, Role.



Unit- 4: Service Sector and Policies
Concept and Contribution ; Policies — HR, Labour, Technology and Environment.

Reference Books

1. Misra S.K. and V.K. Puri, Indian Economy , Himalaya Publishing Co., Bombay
2. Ruddar Datt and KPM Sundharam: Indian Economy

ECONOMICS
SEMESTER: 6
106 INDIAN ECONOMY -2

. Objective.
This subject will impart learning of various theories of international trade, economics of

international trade, theories and practice of trade regulations and restrictions in the international
trade including trade cartels and market blockade.

Ouicomc

After the completion of this course the students will be able to understand the concept, meaning
and forms of economic integration, its impact on the developing countries, .regional trade blocs
and the advantages and disadvantages of globalization.

Unit- 1: International Trade and Balance of Payment
Foreign Trade — Trends, Quantum, Composition, Direction Foreign Trade Policy — Import

Policy and Export Policy ; New EXIM Policy ; Balance of Payment — Meaning, Structure,
Trends.

Unit- 2: Monctary Policy g

RBI — Functions ; Components of Money'Supply : Monetary Policy — Meaning, Objectives,
Tools, Evaluation ; Working and Problems of Nationalised Banks and Private Banks.

Unit- 3: Fiscal Policy
Fiscal Policy — Meaning, Objectives, Tools ; Indian Tax Structure — Characteristics, Defects,

GST- concept ; Public Expenditure — Meaning, Objectives, Causes of growth of public
expenditure ; Deficit Financing — Types, Need, Effects.

Unit- 4: Federal Finance System

Constitutional Provisions ; Issues in Centre-State Financial Relations
Commission.

; Latest Finance

Reference Books
1. Misra S.K. and V.K. Puri, Indian Economy, Himalaya Publishing Co., Bombay
2. Ruddar Datt and KPM Sundharam: Indian Economy



To be effective from Year 2017-2018

New Syllabus of Gujarat University for B. Com. Semester — VI

CE 304 B Statistics X

HOURS: 3/WEEK CREDIT: 3 EXAM HRS:3

‘Objectives Student supposed to apply their theoretical knowledge to identify, analyze and
solve any real life problem.

e A live project work using either primary data or secondary data should be undertaken.
(Survey based project is preferred). The topics for the project are decided by the
internal faculty by keeping the view that student should get an exposure to the
techniques of data collection methods, statistical analysis, presenting the data and to
derive proper conclusions related to the topic assignee to them in the project.

e Students can work in team of two or more. At the en.d, student should make a
presentation and the submission of their findings of the project undertaken in
dissertation form. ‘

e For the internal marks are assighed by the internal faculty to the students on their
regular follow ups, progress report and interest in the topic. The faculty is responsible
to justify the marks. -

e The external marks are given on the basis of presentation of the project by the students
against internal and external faculties (an average of the marks assigned by both the
faculties should be considered). The project dissertation carries 60% of marks and

presentation carries remaining 40% of marks.



Bcom Sem 4

CC - 207 PRODUCTION MANAGEMENT Objective of this syllabus is to provide basic
knowledge of functional area of production, purchasing and inventory management. All

units carry equal weightage of marks.

Unit : 1 : Production : [25%] Meaning & Characteristics of Production - Types of Production
on the basis of production process and production continuity. Production Management:
Meaning and Characteristics, Scope of Production Management. Production Planning:
Meaning, procedure and importance. Production Control: Meaning, procedure and

importance.

Unit : 2 : Purchasing : [25%] Meaning of scientific Purchasing - Principles of Scientific
Purchasing - Objectives of Scientific Purchasing - Classification of purchases Methods of
purchasing - Modern Procedure of Purchase - Centralized V/S. Decentralized Purchasing -
Decision regarding to make or to purchase.

Unit : 3 : Inventory Control : [25%] Meaning and Types of Inventory Control - Objectives of
Inventory Control - Functions of Inventory Control - Brief idea of techniques (methods) of
inventory control A. B. C. Method of Inventory Control VED Analysis, FSN analysis.
(Compution is not expected.) Importance of Inventory Control - Guiding Principles of
Effective Inventory Control.

Unit : 4 : Developing and launching New Products Services : [25%] The new product
development dilemma - problem of Launching New product in the market -process of New
product development - Adoption process of New product - Causes for product failure -
Concept of product mix - product simplification -product diversification.

Note: 20% weightage is to be given to objective questions (except M.C.Q.) covering whole
syllabus.

Reference Books :

(1) Production Management B. Poom - D. B. For Taraporwala & Sons. (2) Manufacturing
Management - Moor - D. B. Taraporwala & Sons. (3) Manufacturing Organization &
Management : Amrine, Ritchej Hulley - Prantice Hall of India. (4) Industrial Management -
M. E. Thukaram Rao - Himalaya Publishing House. (5) Industrial Engineering and Production
Management - Mart and Telsang -S. Chand & Co.



Syllabus of B.Com.

Bcom Sem 1

CC102Human Resource Management

Objective : The objective of this syllabus is to provide conceptual and procedural
knowledge of functional areas of Human resource management

Note:All units carry equal weightage of marks

Unit:1 (1) Human Resource Management: meaning-Features-Difference between
Personal Management and Human resource Management — Objectives of HRM-
Importance of HRM- Operative functions of HRM- Importance of HRM- Qualities of
H.R. Manager-Roles of H.R. Manager

(2) Human Resources Planning in a Corporate Sector : Meaning, objectives, factors
affecting, process of H.R. Planning — Benefits and Limitations of H.R. Planning.

Unit : 2 Recruitment : Meaning of Scientific Recruitment — Sources of Recruitment —
Modern selection procedure and its advantages.

Training : Meaning, needs, objectives — procedure of Training — Advantages and Limitations
— Development : Meaning, needs, objectives and its advantages.

Human Resource Development : Meaning and Characteristics, need for HRD — functions of
HRD — Techniques or methods of HRD.

Unit : 3 Performance Appraisal :Meaning, Objectives — Appraisers — Brief idea of
Human Resources Accounting — Psychological Appraisal, Management appraisal,

Utility and problems of performance appraisal.

Promotion : Meaning, basis of Promotion i.e. seniority and efficiency base —
its merits and demerits.

Transfer;Meaning,causesandguidlngprinciples.
Demotion:Meaning,causesandguidingprinclples.

Morale : Meaning, factors affecting — sign of low morale and its preventive
measures — Factors contributing High Morale. Importance of Industrial morale.



